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Successes and Challenges to Date

Successes Challenges

• Grassroots engagement and initial 
land manager engagement shows 
interest

• Crafting an engagement strategy 
that are aligned with income 
potential from environmental 
markets

• Progress in protocol scoping
through CAR

• Including all requested practices in 
a modular protocol

• Mobilizing a diverse set of 
engagement partners that bring 
multiple perspectives

• Unique challenges related to 
implementing a multi-state project 


